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Abstract: Post globalisation, India's trade to the majority of the developed countries in the 
world has increased significantly,  out of which a significant part of the trade happens with 
Central European Nations (Austria, Czech Republic, Germany, Hungary, Poland, Slovak 
Republic, Slovenia and Switzerland). Trade between these two entities is highly 
complementary. There is scarce commonality between what India exports to Central 
European Nations (CEN) and vice versa. India is one of the biggest exporter of textiles and 
apparel in the world of which one fourth of India's exports happens with European Union. 
Post MFA, India's exports to CEN has been increasing gradually, notwithstanding the fact 
that India is not one of the 'preferred' nations for EU. It's interesting to note that India shares 
a more than cordial relation with most of the Central European Nations which implies a 
possibility of increased trade. Another fact is that India's apparel exports to the CEN forms 
a very small percentage of the total apparel imports of CEN. This percentage share can be 
increased with the help of better understanding and collaboration between India and CEN, 
both at the macro as well as the micro level. Keeping in line with this, the research paper 
focuses on India's apparel exports in general and men's shirts in particular. Men’s Shirts 
forms a significant part of total apparel exports of India but this product occupies the lowest 
rung in India's apparel export to CEN despite the fact that CEN imports men’s shirts in huge 
volumes. Men's Shirts hold a peculiar position in that there is a lower level of variation in 
terms of textiles used, the value additions, etc. as compared to other apparel categories. This 
simplicity is helpful when initiating a research in a particular area which can then be 
extended to more complex products. This research paper involves analysis of the trade 
between India and CEN for the ten year period (2006-07 to 2015-16) from which the effects 
of globalisation processes can be seen from close quarters. The data reveals that the export 
of men’s shirt from India to CEN is fairly correlated with the overall exports of India to CEN. 
The research reveals that India, being one of the favourite destination for global apparel 
sourcing for the entire world, can be used as a solution to the local problems of a few nations 
belonging to CEN which will act as a support amidst the turmoil facing Europe in the recent 
times. 

Keywords: India, Central European Nations, textile and apparel trade, exports, 
globalisation, Men's shirts. 
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1 Introduction 

There have been major chaňes in the way individuals and nations have been tradiň 
with each other. Post World War II there have been a number ő chaňes in the 
̌lobal trade and today with the advent ő technolǒy and ̋ree ̋low ő in̋ormationĽ 
the international trade has ̌rown multiple times. The ̌lobe also saw the ̋ormation 
ő international ořanisations like World Trade OřanisationĽ IMŻ and others 
throǔh e̋̋orts ő  the pioneeriň nations to briň the world tǒether on a siňle 
plat̋orm in order to increase and improve trade by way ő discussions and buildiň 
consensus around the basic as well as critical issues.  

Textiles and apparel happens to be the saviour ̋or most ő the developed and 
developiň nations postľWorld War II. While the developed nations went on to 
build heavy industries accompanied with cuttiň eďe technolǒyĽ the labour 
intensive textile and apparel industry ̌radually shi̋ted ̋rom the developed nations 
to the underdeveloped nations.  

Central źurope and India are currently attractiň sǐni̋icant attention because ő the 
technolǒical advantǎesĽ cost e̋̋ectivenessĽ market demand and availability ő resources. 
Both India and the CźN have tided throǔh roǔh waters and maintained comparatively 
steady ̌rowth rates in by̌one decade. Their stratěy ő concentratiň on trade diversi̋ication 
in terms ő commodities as well as partnersĽ has paid ő̋ well. The trade data reveals that 
currently India and CźN are not prominent trade partners with each other despite the ̋act that 
India exports to CźN chie̋ly comprises ő primary ̌oods (̌arments and textilesĽ ̋abricsĽ 
yarns and ̋ootwearĽ etc.) while CźN supply to India is predominantly machinery and 
equipmentĽ iron and steelĽ autoľcomponents equipment ̋or eneřy sectorĽ pharmaceutical 
products and ̌old. It is clearly evident that trade between India and CźN are hǐhly 
complementary and research sǔ̌ests that even more opportunities can be taken in the ̋uture 
to promote ̌reater amounts ő exports ̋rom India to CźN. A closer look at the structure ő 
the respective economiesĽ the policy ̋ramework ő the ̌overnments and their plan ̋or the 
̋uture shows that both India and CźN can capitalise on the immense possibilities to aǔment 
the mutual trade and investment ̋or the bene̋it ő both the rěions. CźN can ̋ocus on India's 
stroňhold in the ̋ields ő textiles and apparelĽ whichĽ i̋ explored ̋urtherĽ can boost India's 
exports to Central źurope (DeloitteĽ β01Ő). 

2 Literature Review 

żlobalization is re̋lected in the interconnectedness ő the people and nations ő the 
worldĽ its emeřence lařely due attributed to the hǔe reduction in the 
transportation and communication costsĽ and the thawiň away ő the sovereǐn 
barriers to the movement ő ̌oodsĽ servicesĽ peopleĽ knowleďe and capital across 
the national limits (StǐlitzĽ β00γ). żlobalisation is commonly re̋erred to the 
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process by which national and rěional economiesĽ societiesĽ and cultures have 
become intěrated throǔh the ̌lobal network ő tradeĽ communicationĽ 
immǐration and transportation.  

żlobalization is the panaceaĽ the potent ̋orce that briňs with it the most desired 
social ̌ood ̋or all parts ő the ̌lobeĽ briňiň down the antiľ̌lobalization 
movement. The developiň and least developed nations may experience better 
levels ő prosperity in terms ő improved literacy ratesĽ reduced child laborĽ and 
enrichment ő women`s lives (BhǎwatiĽ β00Ő). żlobalisation today includes the 
intěration ő economiesĽ industriesĽ marketsĽ cultures and policyľmakiň around 
the world. Related to ̌lobalization are innumerous theoriesĽ ideas and concepts and 
till date there has been no consensus on a siňular meaniň ő ̌lobalization. 

Rarely used till ̋ew decades ǎoĽ ̌lobalization has today become an őten used 
term. żlobalization is the phenomenonĽ the siňle most potent reason why we 
continue to increasiňly live in one world while we become more and more 
interdependent (żiddensĽ β00ř). żlobalisation today not only includes tradeĽ 
̋oreǐn direct investmentĽ international capital ̋lows but also cultureĽ mediaĽ 
technolǒyĽ socioľculturalĽ politicalĽ and even biolǒical ̋actorsĽ e.̌. climate 
chaňe. Roland Robertson (1řř7) throǔh his work on ̌localisation emphasised on 
the cultural ̌lobalisation. He statedĽ "żlobalisation is the compression ő the world 
and the intensi̋ication ő consciousness ő the world as a whole. żlocalisation is 
the means throǔh which a ̌ lobal product is trans̋ormed into another shape in order 
to meet the needs ő local consumers". 

żlobalisation is re̋lected in rapid pace with which the ̌lobal economy has been 
ǎ̌rěatiň in the recent timesĽ the amaľamation which has essentially led to the 
rise ő liberal ̌lobal ̋inancial markets and multinational corporations. (Barnett and 
CavanǎhĽ 1řřŐ). One ő the most potent and also the most important ̋actor is the 
drastic decrease in the communications costs which has led to the emeřence ő IT 
and other services outsourced to low cost countries and thereby briňiň to li̋e 
̌lobal work teams in the true sense. Castells (1řř6) averred that ̌lobalisation ̋inds 
its essence in the shi̋t ő emphasis ̋rom postľindustrialism to in̋ormationalismĽ the 
technolǒical basis ő economic activity and social ořanisation. 

The ̌lobe has witnessed unprecedented levels ő immǐration around the worldĽ the 
movement primarily characterised by ̋low ̋rom the developiň nations to the 
developed onesĽ especially to USA and źurope. żiddens (1řř0Ľ 1řřřĽ β00ř) de̋ined 
̌lobalisation as the intensi̋ication ő worldwide social relations which link distant 
localities in such a way that local happeniňs are shaped by events occurriň many 
miles away and vice versa. żiddens too primarily ̋ocused on the politicalĽ social 
and economic ̌lobalisation. 

The world today is moviň towards the ̋ree movement ő ̋actors ő production in 
such a way so as to ̌ive rise to ̋ree markets which are characterised by its hyper 
competitiveness ľ ̋or buyiň inputs ̋rom one bǐ supplyiň market as well as ̋or 
selliň output to one bǐ consumiň marketĽ both markets a part ő one bǐ ̋ree 
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market. One ő the proponents ő ̌lobalisationĽ Żriedman (1řřř) opined that 
̌lobalization is ̋uelled by the principle ő ̋reeľmarket capitalism. The underlyiň 
implication was laissez ̋aire  — i̋ you let the market ̋orces rule and i̋ you open 
your economy and embrace ̋ree trade and competitionĽ your economy shall become 
more capable and thereby thrive in the hǐhly competitive environment. 

It may be noted that ̌lobaliziň processes a̋̋ect and are a̋̋ected by business and 
work ořanizationĽ economicsĽ socioľcultural resourcesĽ and the natural 
environment. Dalby (β007) saidĽ "I̋ you want humoňous chaňes in economicĽ 
political and social sphere ő a nationĽ ̌lobalization is the means to that end. It 
represents a ̌amut ő chaňes that the various aspects ő the society undeřo". 
InterestiňlyĽ it has been seen that the academic and research community are divided 
on the premise that ̌lobalisation is ̌ood ̋or the economy ő a nation and the ̌lobal 
markets as a whole. Not everyone is proľ̌lobalisation and proľ̋ree markets. 
Wallerstein (1řŘř) showed throǔh his analysis ő the history ő the capitalist world 
system that ̌lobalisation has broǔht about a skewed development in which 
economic and social disparities between sections ő the world economy have 
increased rather than provided prosperity ̋or all. Bhǎwati (β00Ř)Ľ althoǔh in 
̋avour ő ̋ree trade went on to elaborate upon the adverse e̋̋ects ő pre̋erential 
trade ǎreements beiň used by developed nations to thwart the opportunities which 
the developiň nations had due to natural competencies. Beiň an avid proponent 
ő ̋ree tradeĽ Bhǎwati (β00β) cautioned the ill e̋̋ects ő providiň unbridled ̋ree 
markets that had caused havoc in the developiň nations by the entry ő MNCs and 
̋inancial coňlomerates ̋rom the developed nations. Stǐlitz (β00γ)Ľ in the same 
lines does not believe that ̌lobalization and technolǒical chaňes are at the heart 
ő di̋̋erences in wealth in the U.S. While he promotes the idea that ̌lobalization 
and ̋ree markets are ̌ood ̋or society i̋ it is competitiveĽ he states that the 
̌overnment needs to rěulate it to be bene̋icial. 
Most ő the researches related to źurope have ̋ocused on źU βŘ which comprises 
ő nations at various development stǎes. Keepiň in view a more ̋ocused approachĽ 
the countries lyiň in the middle ő źurope have been considered. Central źuropean 
NationsĽ also re̋erred to as Mittel źuropaĽ Middle źurope or Median źurope is a 
̌roup ő nations that lie in the middle ő źurope. The term Central źuropean 
Nations (CźN) is not a ̋ormal entity and it is more so based on the history and 
socioľcultural and economic ̋actors. Out ő the various predominant de̋initions ő 
CźNĽ the countries which are included in most ő the de̋initions are żermanyĽ 
PolandĽ the Czech RepublicĽ AustriaĽ SlovakiaĽ SloveniaĽ and Huňary. Some 
de̋initions include Switzerland and Croatia and then there are other de̋initions 
which include many more countries which are more ő an outlier to middle źurope. 
Żor simplicity sakeĽ the countries that have been included are AustriaĽ Czech 
RepublicĽ żermanyĽ HuňaryĽ PolandĽ Slovak RepublicĽ Slovenia and Switzerland. 
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Imǎe.source: map ̌enerated usiň website http://map1.maploco.com 

Since the last ̋ew decades in particularĽ the textile and apparel trade has witnessed 
a continuous upswiň which aǔurs well ̋or those nations which rely heavily on 
apparel and textile exports. Verma (β00β) studied India’s competitive per̋ormance 
in the US and źU markets ̋or textile and apparel catěories that are important in 
Indian export basketĽ and has ̋ound that Indian exports to the źU and the US areĽ 
on the wholeĽ exportľcompetitive. Rapid industrialisation led to shi̋t ő textile and 
apparel industry ̋rom developed countries and to developiň countries but the 
opportunity is mostly beiň ̌rabbed by ‘pre̋erred’ developiň countries. IndiaĽ as 
ő nowĽ is one ő the restrained suppliers to źU. The disparity is evident ̋rom the 
̋act that the total źU imports increased by Ő.γř% duriň 1řř0ľβ000Ľ its imports 
̋rom pre̋erential suppliers ̌rew by Ř.řő%Ľ while that ̋rom restrained sources ̌rew 
only by Ő.ř% (re̋lectiň quota restraints). 
The key ̋indiňs by IBźŻ (β016) reveals that India is the 6th lařest exporter ő 
clothiň in the world. It has abundant availability ő raw materials (cottonĽ woolĽ 
silk and jute). It enjoys a comparative advantǎe in terms ő skilled cheap 
manpower. All these ̋actors are re̋lected in the ̌rowth ő CAżR ő ř.ř7% that 
Indian textile and clothiň exports has witnessed in the by̌one decade endiň β01ő. 
With the increased buďetary support ő the Indian ̌overnment in the areas ő 
technolǒy upľ̌radationĽ special economic zonesĽ new Intěrated Textile ParksĽ 
Měa Cluster ZonesĽ ̋aster clearance ő import and export cařoĽ  the textile and 
apparel exports is expected to increase to USDŘβ billion by β0β1 and to USD6ő 
billion by β017 ̋rom USDŐ1.Ő billion in β01ő with a CAżR ő 1β.06%. 

Wazir Advisors (β016) reveals that źU is one ő the lařest tradiň partners ̋or 
India. India is one ő the leadiň supplier ő textile and apparel products to źU 
market. It has a share ő 7.1% ő the źU’s total textile and apparel imports ő US$ 
10Ř billion in β01Ő. India’s exports to źU has increased ̋rom US$ 7.γ billion in 
β010 to US$ 7.7 billion in β01Ő at a CAżR ő just β%.  

The removal ő quantitative restrictions especially a̋ter β00βĽ India’s textile and 
clothiň exports ̌rew at an impressive rate duriň β00βľβ007 with ̌rowth in world 
trade in T&C. India’s export ő textiles and clothiň has increased a̋ter β00Ő when 
quantitative restrictions on textiles export stood discontinued. Data shows that in 
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spite ő the ̋act that all quotas have been completely removedĽ Indian textiles 
exporters are still ̋aciň trade barriers ̋rom źU (ChaudharyĽ β01Ő).  

Khorana (β011) in her research reveals that other than the tari̋̋ barriers that are 
̋aced by Indian exports to CźNĽ nonľtari̋̋ barriers (NTBs) also have been the major 
hurdle. NTBs are mostly related to technical rěulationsĽ  compliance with hǐher 
than minimum speci̋ied chemical limitsĽ testiň and certi̋ication requirementsĽ 
packiň and labeliň rulesĽ ̋ramework to ̌uarantee the health and sa̋ety ő the 
consumer or protection ő the environment. Such requirements raise prices ő 
imports in a way that is equivalent to a tari̋̋. These NTBs can be addressed throǔh 
a collaborative review ő rěulatory diveřence and similarities between the źU and 
India as partner countries in order to improveĽ harmoniseĽ and make the rěulatory 
environment more predictable. 

źU has ̌iven żSP status to India. India and źU started něotiatiň a Broadľbased 
Trade and Investment Ǎreement (BTIA) in β007. Till date 1ő rounds ő 
něotiations have been completed. I̋ the ŻTA between India and źU ̋ollows 
throǔh the results shall be mutually bene̋icial. The study titled ‘Trade 
Sustainability Impact Assessment ̋or the ŻTA between the źU and the Republic ő 
India’ (by źCORYS NetherlandsĽ CUTS and Centad) reveals that the impact ő the 
źUľIndia ŻTA on the textiles and apparel sector in India will be sǐni̋icant in terms 
ő increasiň market shareĽ investment in R&DĽ technolǒy trans̋erĽ e̋̋iciency and 
production ő economies ő scale. 

India's total share in źU's trade stands at a meǎer 1.ő% that includes both imports 
and exports implyiň that ̋reer trade with India is not ̌oiň to pose as a potential 
threat to the źU economies. On the other handĽ źU's share in India's economy stands 
at a robust ̋ǐure ő βő% imports and β1% exports. One ő the ̋acts that India has 
spread its attention to a lařer ̌eǒraphical area over the decade has lead to a ̋all 
in the share ő the źU since the early 1řř0s (MohapatraĽ β01ő).  
At this junctureĽ India is continuously makiň e̋̋orts to build its briďes with the 
individual nations and at the same time it is ̋ ořiň ties with the major tradiň blocs. 
It is the time when India and CźN can come tǒether and build mutually bene̋icial 
ǎreements/arraňements to create mutual bene̋its that are sustainable in the loň 
run. 

3 Methodology 

The primary aim ő the paper is to analyse the data available ̋rom various sources 
pertainiň to overall trade between (a) India and CźNĽ (b) India and World and (c) 
CźN and World. Data was extractedĽ sorted and ̋ine tunedĽ the sources beiň 
primarily ̋rom Ministry ő Commerce and IndustryĽ Ministry ő TextilesĽ Director 
żeneral Żoreǐn TradeĽ żovernment ő India and ̌lobal institutions viz. World 
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Trade OřanisationĽ World Bank and źuropǎes to evaluate trends in exports ő 
Men's or Boys' shirt (HS Code 6β0ő) and analyse the various correlation includiň 
̋or example (i) ̌rowth ő Men's or BOYS' shirt exports with ̌rowth ő India's total 
exports and (ii) ̌ rowth ő Men's or Boys' shirt exports with ̌ rowth ő India's overall 
textile and apparel exports. The data related to overall export and import between 
India and CźN was also extracted ̋or the 10 year period ő β006ľ07 to β01őľ16 to 
see the correlation between the two.  

Statistical correlation has been used to evaluate the various exportľimport data. One 
set ő such correlations is amoňst India's (a) Total źxports (b) Textile & Apparel 
exports and (c) Men's shirts exports. Another correlation that has been evaluated is 
the correlation between the trade patterns ő the eǐht countries beloňiň to CźN. 
ŻurtherĽ the analysis includes the correlation between India's trade versus CźN's 
trade over the period β006ľ07 to β01őľ16. These analyses help illustrate the e̋̋ects 
ő ̌lobalisation at a product level/micro level and ̌aǔe how well ̌lobalisation 
upholds or does not uphold its spirit ő providiň local solutions to the ̌lobal 
aspirations and challeňes.  

4 Findings 

4.1 Global Trade (2005-15) 

żlobalisation despite its virtues and vices has lead to dramatic chaňes in the world 
tradeĽ briňiň increased tradiň activities amoňst most ő the enterprisiň nations 
which includes developed as well as developiň nations. the proő lies in the trade 
̋ǐures. As per statistical data ̋rom WTO (β00ő)Ľ the ̌lobal merchandise trade in 
β00ő stood at US$ 10.7 trillion which lead to a hǐh ő US$1ř.γ trillion in β01Ő 
be̋ore dippiň to US$16.6 trillion in β01ő. The trade in commercial services 
̋ollowed a somewhat similar trend in the period β00őľβ016 wherein the trade ̋ǐure 
stood at US$ β.ő trillion in β00ő reachiň a hǐh ő US$ Ő.ř trillion in β01Ő be̋ore 
takiň a bow to US$ Ő.7 trillion in β01ő. żlobalisation seems to be one ő the major 
̋actors which has lead to a major adjustments in the commodity prices as it declined 
duriň β00őľ1ő. The world eneřy prices dropped by Őő% in β01ő alone.  

Contrary to the prevalent apprehensions about the vǎaries ő ̌lobalisationĽ Asia 
has done well aloň with źurope and North America and they tǒether accounted 
̋or ŘŘ% in total merchandise trade ő WTO members over the past ten years. 
ŻurtherĽ noteworthy is the ̋act that the share ő developiň economies in 
merchandise exports increased ̋rom γγ% in β00ő to Őβ% in β01ő. It is also peculiar 
to note that the exports ̋rom developiň nations to developed nations has decreased 
̋rom őő% to Őγ% duriň the decade whereas the exports amoňst developiň 
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nations has increased ̋rom Ő1% to őβ%. (One ő the ̋ actors ̋ or this dramatic chaňe 
is the emeřence ő innumerous rěional tradiň ǎreements.)  

4.2 India's foreign trade 

India's total exportsĽ as per Ministry ő CommerceĽ żovernment ő IndiaĽ ̋or the 
period ŻYβ01őľ16 stood at approximately USD β6β billion exportiň 10Ľγ7Ř 
commodities to ββ0 partners in the 1β month period.  Rěion wiseĽ the hǐhest 
exports were made to North America (USD ő6.7 bn) ̋ollowed closely by źuropean 
Union (USD ő6 bn) with West Asia ̋inishiň third at USD őβ.7 billion něatiň the 
belie̋ that ̌lobalisation would lead to ̋urther inequality between the developiň 
and developed nations and that post openiň up ő the economiesĽ the developed 
nations will not let the ̌oods and services ő developiň nations to enter their 
markets. The trade data clearly shows that India beiň a developiň nationĽ the 
majority ő its exports are to the developed nations. Country wiseĽ the hǐhest 
exports were made to USA (USD ő0.ő bn) ̋ollowed by UAź (USD γŘ.7 bn) and 
Hoň Koň (USD 1ő.Ő bn) at second and third position respectively. India beiň a 
developiň nationĽ its overall exports has been ̌rowiň at a CAżR ő 10.řγ% ̋rom 
ŻY β006ľ07 to ŻY β01őľ16 where the export value in ŻY β006ľ07 stood at USD 
10γ bn and in ŻY β01őľ16 stood at USD β6β bn.  

4.3 CEN's foreign trade 

CźNĽ althoǔh beiň a part ő źurope has a somewhat di̋̋erent composition as 
compared with overall źurope. Within CźN alsoĽ the countries that have been 
chosen are diverse in that żermany and Switzerland are very stroň economies as 
compared with other countries includiň the newly ̋ormed Slovenia and Slovakia. 
The total exports by CźN as per Ministry ő CommerceĽ żovernment ő India to the 
world stood at US$ γ.řő trillion in β006 and a̋ter reachiň a hǐh ő US$ ő.Ř trillion 
in β01Ő it dipped to US$ ő.β trillion. The trade data may not be very encourǎiň 
but these trade levels are despite the ̋act that the źuropean Union has ̋aced crisis 
a̋ter crisis in recent years. Żirst it was the sovereǐn debt crisisĽ ̋ollowed by 
bankruptcy and bailout measures ő various sovereǐn states. Now the continent is 
reeliň under an immǐration and re̋ǔee crisis and Brexit has added to the list. 

4.4 Global Textile Trade 

The apparel industry is one ő the ̋irst industries that ever came into beiň and it 
has ̌uided all the other industries that came into existence therea̋ter. It's labour 
intensive industry which accommodates unskilledĽ semiľskilled and skilled labour 
̋orce and requires comparatively very low levels ő investments in machinery and 
equipments. This is one ő the prime reasons why apparel manűacturiň has been 
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the mainstay in almost all the developiň countries. India has been one ő the 
̋orerunners in this industry in the latter hal̋ ő the β0th century. Post ̋ormation ő 
WTOĽ there have been sǐni̋icant chaňes seen in the international trade and 
economic policies. With the abolition ő quota and removal ő Multi Żiber 
Ǎreement (MŻA)Ľ apparel manűacturiň countries were able to provide e̋̋icient 
solutions to the apparel needs ő the competitive textile and clothiň ̌lobal marketĽ 
ChinaĽ Baňladesh and India beiň the ̋orerunners in the post MŻA era. 

4.5 Indian Textile and Apparel Trade  

With textile industry beiň the lařest employer in IndiaĽ it is also contributes a 
sǐni̋icant portion (approx. 11%) ő the total exports ̋rom India. India ̌ained the 
market share in ̌lobal textile trade primarily because ő the ̋act that the textiles 
industry is labour intensiveĽ requiriň cheap labour with little prior experience. Due 
to this limited requirement ő technical capabilitiesĽ textile trade currently employs 
about Ő0 million workers directly and ̋urther employs 60 million indirectly. India's 
overall textile exports duriň ŻY β01őľ16 stood at US$ Ő0 billion. India's Textile & 
Apparel exports as pre WTO has been ̌rowiň at a CAżR ő 7.őŘ% ̋rom ŻY β006ľ
07 to ŻY β01őľ16 where the export value in ŻY β00őľ06 reached USD 1Ř.Ő bn and 
in ŻY β01őľ16 stood at USD γő.ő bn. India's Textile & Apparel exports to Central 
źuropean Nations has been experienciň roǔh waters as the export ̋ǐures as per 
Ministry ő CommerceĽ żovernment ő India stood at USD β.γ7 bn in ŻY β01Őľ1ő 
which ̋ell to USD β.β bn in ŻY β01őľ16.  

4.6 Men's Shirts exports to CEN 

Men's shirts is one ő the major product catěory in the apparel exports ̋rom India 
to the źU. Amoňst the źUľβŘ’s Top βő Imported T&A Commodities (źCORYS 
NetherlandsĽ β01γ) men's shirt occupies the ̋ourth position. By virtue ő beiň a 
men's productĽ the variations in this catěory is less than those demanded in 
women's wear. By ̋ocusiň on men's shirts instead ő any ő the women's catěory 
the results ő research shall be more accurate. The reason ̋or hǐher accuracy has 
been illustrated by usiň the example ő women's dress.  

It may be noted that in case ő India's exports ő women's dress to the Western and 
Central źuropean NationsĽ the ̌rowth rate ő India's exports to Western źuropean 
nations is more than exports to CźN. The underlyiň major reasons could be 
product related (̋abricĽ value additionĽ qualityĽ priceĽ others) or it could be because 
ő the trade relation that India has with the individual nationsĽ or it could be a 
combination ő both the ̋actors. There could also be other ̋actors which a̋̋ect the 
trade between any two nations. The product related reasons could be that India can't 
make such women's wear (in terms ő ̋abricĽ value additionĽ qualityĽ priceĽ others) 
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which is acceptable in CźN. In such a case the export volume will be low despite 
haviň ̌ood relation with CźN.  

It may be noted that almost similar type ő men's shirts are exported ̋rom India to 
di̋̋erent countries ő CźN. In such a caseĽ i̋ żermany is buyiň men's shirts in 
laře volume but same is not the case with Slovenia and SlovakiaĽ the underlyiň 
reasons could be attributed more stroňly to trade relations rather than the product 
itsel̋. 

India's Men's Shirtsi exports (HS Code 6β0ő) to the world has been ̌rowiň at a 
CAżR ő Ő.ŐŘ% ̋rom ŻY β00őľ06 to ŻY β01őľ16 where the export valueii in ŻY 
β006ľ07 stood at USD 760.Řř Mn and in ŻY β01őľ16 stood at USD 11Ř0.11 Mn. 
There is a sharp contrast seen in India's Men's Shirts (HS Code 6β0ő) exports to 
Central źuropean Nations which has been ̌rowiň at a meǎer 0.řγ% (CAżR) in 
the period β006ľβ016. The export value in ŻY β006ľ07 stood at USD řβ.βř Mn and 
barely ̌rew to USD 100.γ1 Mn in ŻY β01őľ16 which is not commensurate with the 
̋act that India's overall exports to Central źuropean Nations has been ̌rowiň at a 
CAżR ő Ř.β7% ̋rom ŻY β006ľ07 to ŻY β01őľ16 where the export value in ŻY 
β006ľ07 stood at USD ő.ββ bn and in ŻY β01őľ16 stood at 10.67 bn. I̋ the overall 
exports ̋rom India to CźN is ̌rowiň at Ř.β7% then low exports ő men's shirts to 
CźN is certainly because ő ̋actors other than trade relations. 

5 Analysis 
The broad ̋ramework ̋or data collection upon which the research was based is as 
̋ollows:  
a) India vs. The World 

INDIA 

Total exports ̋rom India to the World 
 

WORLD 

Total exports ̋rom the World to India 
 

Total textile and apparel exports ̋rom India to the 
World 

 
Total textile and apparel exports ̋rom the World 

to India 
 

Total exports  ő men’s shirts ̋rom India to the 
World 

 
Total exports ő men’s shirts ̋rom the World to 

India 
 



Management, Enterprise and Benchmarking in the 21st Century 
BudapestĽ β017 

 

Őř7 

 
b) India vs. CźN 
 

INDIA 

Total exports ̋rom India to the CźN 
 

CźN 

Total exports ̋rom the CźN to India 
 

Total textile and apparel exports ̋rom India to 
CźN 

 
Total textile and apparel exports ̋rom CźN to 

India (ZźRO) 
 

Total exports  ő men’s shirts ̋rom India to CźN 
 

Total exports ő men’s shirts ̋rom CźN to India 
(ZźRO) 

 
 
c) CźN vs. WORLD 
 

CźN 

Total exports ̋rom CźN to the World 
 

WORLD 

Total exports ̋rom the World to CźN 
 

Total textile and apparel exports ̋rom CźN to 
World (ZźRO) 

 
Total textile and apparel exports ̋rom the World 

to CźN 
 

Total exports  ő men’s shirts ̋rom CźN to the 
World (ZźRO) 

 
Total exports ő men’s shirts ̋rom the World to 

CźN 
 

 
The above ̋ramework has been ̋ollowed ̋or the researchĽ howeverĽ not all catěory 
ő data was available at product/micro level. The data has been presented in the 
̌raph ̋orm as well as in table ̋orm. 
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5.1 India's overall exports and imports to the world 
 

Żǐure 1 
 India's overall merchandise trade ľ źXPORTS & IMPORTS 

[Source: World Trade Ořanisation] 
 
It can be seen that India's overall exports to the world and import ̋rom the world 
have been steadily increasiň marked by ̋ew down̋alls in between. It may be noted 
here that the export and import ̋ǐures have a very hǐh correlation ő řř%. This 
re̋lects one ő the objectives ő ̌lobalisationĽ that isĽ increased exports as well as 
imports ̋or each country. 

5.2 Overall exports of India to (a) CEN and (b) World 
  

Żǐure βa: 
 India's total exports to CźN 

[Source: Ministry ő CommerceĽ żovernment ő India] 
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Żǐure βb: 
India's total exports to the world 

[Source: Ministry ő CommerceĽ żovernment ő India] 
 
It is evident that the exports ̋rom India to CźN over the 10ľyear period has seen an 
overall increase coupled with ̋ew dips in the volume. Similar trend can been seen 
in the ̋ǐures pertainiň to India's overall exports to the world. When the value ő 
India's total exports to CźN is correlated with the value ő India's overall exports to 
the world the value comes to a reasonably hǐh ̋ǐure ő ř6% correlation. 
 

5.3 Apparel and Textiles exports of India to the world 
 

Żǐure γ: 
India's total Textiles & Apparel exports to the world 

[Source: World Trade Ořanisation] 
 

It can be clearly seen the exports ő Textiles & Apparel ̋rom India to the rest ő the 
world has increased ̌radually and has doubled in a time span ő 10 years with a 
CAżR ő 6.7Ř%. 
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5.4 Exports of men's shirts (HS Code 6205) from India to the 
world 

Żǐure Ő: 
źxports ő men's shirts (HS Code 6β0ő) to the world 

[Source: Ministry ő CommerceĽ żovernment ő India] 

The exports ő Men's Shirts ̋rom India to the rest ő the world has increased 
̌radually with a CAżR ő Ő.ő%Ľ somewhat lesser than that ő India's overall exports 
which increased with a CAżR ő Ř.1ő%. 

 

5.5 Exports of men's shirts (HS Code 6205) from India to CEN 
 

Żǐure ő: 
źxports ő men's shirts (HS Code 6β0ő) to CźN 

[Source: Ministry ő CommerceĽ żovernment ő India] 

The exports ő Men's Shirts ̋rom India to the CźN has witnessed a miniscule 
increase with a CAżR ő 0.ŘŐ%. It is a matter ő concern to the Indian exporters as 
the imports by CźN ̋rom the rest ő the world has increased at a CAżR ő β.őγ% 
in the correspondiň period. Another matter ő concern ̋or CźN here is that textile 
and apparel exports ̋rom India to the rest ő the world has been steadily increasiň 
whereas CźN has not been capitaliziň on the sourciň opportunity currently 
existiň in India. 
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5.6 (a) Total exports from CEN to the World and (b) Total 
import from the World to CEN 

Żǐure 6a: 
Total exports ̋rom CźN to the World 

[Source: Ministry ő CommerceĽ żovernment ő India] 

 

Żǐure 6b 
CźN's total import ̋rom the world 

[Source: Ministry ő CommerceĽ żovernment ő India] 

It is evident that the exports ̋rom CźN to the World over the 10ľyear period has 
seen an overall increase coupled with ̋ew dips in the volume strikiňly similar to 
the export pattern ő India in the correspondiň period thereby indicatiň towards 
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the ̌radual uni̋ication towards a uni̋ied world market. It can also be seen that there 
is strikiň similarity in the export and import ̌rowth rate ő CźN. While CźN 
exports ̌ rew with a CAżR ő β.řř%Ľ the imports ̌ rew at a CAżR ő β.Őř% thereby 
recordiň an overall increase in net exports. The export and import ő CźN have a 
very hǐh correlation ő řŘ.Ř%. It can be sa̋ely assumed that CźN ̋aces a balanced 
trade environment when it comes to exportiň or importiň. 
 

5.7 (a)Total exports from CEN to India and (b) Total exports 
from India to CEN 

Żǐure 7a: 
Total exports ̋rom CźN to India 

[Source: World Trade Ořanisation] 
 

Żǐure 7b: 
Total exports ̋rom India to CźN 

[Source: World Trade Ořanisation] 
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It is evident that the exports ̋rom CźN to India over the 10ľyear period has seen an 
overall increase thoǔh exports to India has been ̌radually on the decline since 
β011ľ1β. Duriň the same periodĽ India's exports to CźN has been on the riseĽ 
thoǔh ̌radualĽ the trade ̋ǐures post β011ľ1β  haven't declined so drastically.  
The overall ̌rowth ő exports ̋rom CźN to India in the 10ľyear period (CAżR ľ 
6.ő7%) is similar to India's exports to CźN (CAżRľ7.ŐŘ%). The ̌raph clearly 
shows that the correlation between the exports and import ̋rom India to CźN is low 
as it stands at the level ő 77.βŘ%. 
 

5.8 Export data of the top 10 commodities from (a) CEN to the 
world (b) CEN to India from 2006-2016 

 

S.N. Commodity 
Value 

(USD Mn) 

 

S.N. Commodity 

Value 
(USD 
Mn) 

1 Manűactures 1ŘĽřγ7Ľř60   1 Pearls and 
precious stones 

Ő1Ľββγ 

β 
Machinery & 
transport 
equipment 

10Ľ10βĽ6γβ   
β Nuclear Reactor 

10Ľ0ő7 

γ Transport 
equipment 

ŐĽγ7őĽ7Ő1   γ źlectrical 
machines 

γĽř6β 

Ő Chemicals 
γĽŐ01ĽŘ76   

Ő 
OpticalĽ 
measuriň 
instruments 

βĽřβ7 

ő Automotive 
products 

γĽγβřĽ77Ő   ő Ořanic 
chemicals 

βĽββ1 

6 Ǎricultural 
products 

1ĽőγβĽβ76   6 Road vehicles βĽ176 

7 
Ő̋ice and 
telecom 
equipment 

1ĽŐ7ŘĽ71γ   
7 Plastics 

1Ľ6ř0 

Ř Pharmaceuticals 1ĽγŘβĽŘőř   Ř Project ̌oods 1ĽγőŐ 

ř Żuels and miniň 
products 

1Ľγβ0Ľ716   ř Iron and Steel 1Ľ0ő6 

10 Żood 1Ľγ0βĽřγő   10 Miscellaneous ř6ő 
 

Table 1a 
 Top 10 Commodityľwise exports ̋rom CźN to 

the world 

Table 1b: 
Top 10 Commodityľwise exports ̋rom CźN to 

India 
[Source: DżCISĽ Ministry ő CommerceĽ żovernment ő India] 
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It is peculiar to see that the top 10 commodity beiň exported by CźN to the rest ő the world has 
nothiň in common with the top 10 commodities beiň exported by CźN to India. 

 

5.9 Country-wise exports from Central European Nations to 
India over the 10-year period 

The countries beloňiň to CźN are ̌eǒraphically located adjacent to each other 
and their ̋actors ő production carry ̌reater commonality as compared with those 
ő ̋ar ő countries like countries in Asia. żiven below are the ̌ raphic representation 
ő the country wise exports to India. 

 
(Figures in USD Mn) 

  YEAR 

SN Country 
200
6-07 

200
7-08 

200
8-09 

200
9-10 

201
0-11 

201
1-12 

201
2-13 

201
3-14 

201
4-15 

201
5-16 

1 AUSTRIA Őő7 őŘ6 70β 7Řř Ř17 10Ř
1 

řβř Řβř Ř16 Řβ7 

β CZźCH 
RźPUBLIC 

γőŐ ŐŐŘ Őřβ ő6β 677 71ř 6ŐŐ ő1Ř ő1Ř ő0Ř 

γ żźRMANY 7őő
γ 

řŘŘ
ő 

1β0
06 

10γ
1Ř 

11Ř
ř1 

1ő6
01 

1Őγ
β6 

1βř
γβ 

1β7
ŘŘ 

1β0
ŘŘ 

Ő HUNżARY 117 11Ő 1ř0 1řő γŐγ Őγ7 β6γ ββ0 βŐ0 βŐγ 

ő POLAND 117 1Řř β66 γŘ7 γŘ6 6βŐ Ř6γ 6βγ 6γ6 ő70 

6 SLOVAK 
RźP. 

β0 ŐŐ Ő6 Ő0 ŘŘ ŘŘ 6γ őγ 1γ7 6ő 

7 SLOVźNIA γ6 őŘ 7ő 11Ř řβ 1ő7 11Ř 11Ř 10ő Řř 

Ř SWITZźRL
AND 

ř1Ő
Ő 

ř7ő
Ř 

11Ř
70 

1Ő6
řŘ 

βŐŘ
0β 

γŐ7
őř 

γβ1
67 

1řγ
11 

ββ1
γγ 

1řβ
řř 

CEN (Total) 
177
97 

210
81 

256
47 

271
09 

390
96 

534
67 

493
73 

346
04 

373
72 

336
88 

Table β: 
Countryľwise exports ̋rom Central źuropean Nations to India 

[Source: Ministry ő CommerceĽ żovernment ő India] 
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The correlation ő the exports from individual countries ő CźN to India with the 
overall exports ̋rom CźN to India has been calculated and tabulated to illustrate the 
variation in correlation.  

 
Austria Czech 

Republic 
żermany Huňary Poland Slovak 

Republic 
Slovenia Switzerland 

0.937 0.887 0.925 0.892 0.853 0.614 0.842 0.994 
Table γ  

Correlation between 'Country wise exports to India' and 'źxports by CźN to India' 

It may also be seen that the newly ̋ormed countries are the ones which have not 
exported as much to India as CźN as a unit has exported to India. 

The data collectedĽ compiled and analysed so ̋ar has lead to the ̋ormation ő the 
correlation table as ̌iven below which reveals the various virtues and short̋alls ő 
the ̌lobalisation processes that are currently operatiň in the India and CźN trade. 
The correlation between 'total exports ̋rom India to CźN' and 'total exports ̋rom 
CźN to India' over the ten year period stands at 0.77γ which is very low as compared 
with other correlations ̌iven below. 

 

S.N. Correlation between 
Correlation 

value  
(R square) 

(i) India's exports ő men's 
shirts to the world 

India's exports ő men's 
shirts to CźN 

0.ŘŐβ 

(ii) India's exports ő men's 
shirts to the world 

India's exports ő Textiles 
and Apparel to the World 

0.řŘ1 

(iii) India's Textile and Apparel 
źxports to the world 

India's overall exports to 
the world 

0.ř1ř 

(iv) India's Men's Shirts exports 
to the world 

India's overall exports to 
the world 

0.Ř7γ 

(v) CźN total exports to the 
world 

CźN total exports to 
India 

0.6γγ 

(vi) CźN ľ total imports CźN ľ total imports ̋rom 
India 

0.ř0Ő 

Table Ő 
Correlation table 

The key correlations between various important ̌lobal trade aspects ő IndiaĽ CźN 
and the World which have been calculated and tabulated above illustrate the 
̋ollowiň: 

(i) The somewhat low correlation (R square = 0.ŘŐβ) between 'India's exports ő 
men's shirts to the world' and 'India's exports ő men's shirts to CźN' reveals the ̋act 
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that India as a sourciň hub has not been optimally used by CźN ̋or sourciň ő 
Men's shirts. 

(ii) India's exports ő Men's shirts is hǐhly correlated with the textile and apparel 
exports ő India to the world which shows that India's policy towards textile and 
apparel in ̌eneral and men's shirts in particular is balanced.  

(iii) India's Textile and Apparel źxports to the world has a slǐhtly lower correlation 
with India's overall exports to the world re̋lectiň the unequal ̌rowth in exports ő 
textile and apparel when compared with export ̌rowth ő ǎricultural and industrial 
products and exports ő services. 

(iv) India's men's shirts exports per̋ormance shows a serious short̋all when 
compared with India's overall exports.  

(v) A correlation ő 0.6γγ shows a clear cut ̌ap between the exports ̋rom CźN to 
the world and exports ̋rom CźN to India. This may be because ő lack ő stratěic 
ties between India and CźN and other related reasons. India happens to be one ő 
the bǐ̌est consumiň nation in the world and the entire world is concentratiň on 
India as an exports destination which CźN has not yet capitalized on so ̋ar. 

(vi) The correlation between total imports by CźN ̋rom the world and imports by 
CźN ̋rom India seems hǐh in that the imports ő CźN have increased nearly as 
much as imports ő CźN have increased ̋rom IndiaĽ but lookiň at various other 
correlationsĽ there seems many such opportunities which CźN can ̌rab hold ő ̋or 
a rapid economic ̌rowth and better intěration with world trade.  

6 Results 

The study clearly shows that the trade patterns ő individual countries ő CźN are 
similar to that ő India thoǔh India is situated ̋ar away ̋rom CźN.  The data also 
reveals that there is very low level ő commonality between the major commodities 
that are exported ̋ rom India to CźN and the major commodities exported ̋ rom CźN 
to India. This shows that countries make and sell those products which it can 
produce e̋̋iciently and they procure the other products which other countries can 
produce cheaperĽ thereby validatiň the ařument ő trade dynamism throǔh 
̌lobalisation. 

The research also makes it amply evident that local problems like cost cuttiňĽ 
e̋̋icient sourciňĽ ̋aster leadľtimesĽ survival amidst ̋ierce ̌lobal competitionĽ etc. 
are addressed by ̌lobal solutionsĽ in this case India has been already providiň 
optimal solutions to apparel requirements ő CźN which the newer ̋ ormed countries 
have yet to take advantǎe ő. This research is limited to one speci̋ic product 
catěory with the intent that it may lead to ̋urther researches that may include other 
textile products with hǐher levels ő diversity or it may be extended to other sectors 
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ő the economy too. Therea̋terĽ upon compilation ő the researchesĽ it will briň 
more clarity on how ̌lobalisation is takiň its e̋̋ect on the international trade 
between India and CźN.  
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[Ő] BhǎwatiĽ J.: In De̋ense ő żlobalization. Ox̋ordĽ New York: Ox̋ord 
University PressĽ β00Ő. 
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[1γ] ŻriedmanĽ L. T.: The Lexus and the Olive Tree. Anchor BooksĽ New YorkĽ 
1řřř. 

[1Ő] żiddensĽ A.: Sociolǒy.  (sixth edition)Ľ Polity PressĽ UK and USAĽ β00ř. 



Management, Enterprise and Benchmarking in the 21st Century 
BudapestĽ β017 

 

ő0Ř 
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Thousand OaksĽ CA: SǎeĽ 1řř7Ľ pp βőľŐŐ. 
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i
  The reason ̋or takiň Men's Shirts is that the level ő variation in terms ő textiles used 

and the value additions are limited as compared with most ő women's products ľ 
blousesĽ dressesĽ skirtsĽ Tľshirts. In the běinniňĽ it makes more sense to take up a 

research based on a product which has lesser levels ő complexities. Once a research 
has been doneĽ based on the learniň and ̋eedbackĽ it would subsequently help in 
constructiň the ̋ramework ̋or the research based on products haviň a hǐher level ő 
complexity. 
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ii
 Men's or Boys' Shirts exports data is taken ̋rom Ministry ő CommerceĽ żovernment ő 

India which is in the ̋orm ő volume (quantity in pieces) and value in terms ő US dollars. 
The data was culled out ̋or each year ̋alliň in the a̋orementioned 10ľyear period usiň the 
HS Code 6β0ő ̋or Men's or Boys' Shirts and values were taken and illustrated in the ̋orm ő 
̌raphs and charts to ̌aǔe the trade patterns between India and CźN. 
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