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Abstract:The paper presents the definition and concept of the green economy based on the 
concept of the United Nations Environment Program, which is improved human well-
being and social equity, while significantly reducing environmental risks and 
ecological scarcities. The green economy incorporates means achieving 
sustainable economic development in areas as improving human well-being, 
increasing social equity, reducing environmental and ecological risks. 
The paper highlights the eco-innovation by the European Commission DG Environment and 
the project aiming to compile the Eco-Innovation Observatory. The holistic approach of the 
eco-innovation process is presented. The “green transformation” is a significant business 
opportunity for SMEs themselves as important suppliers of goods and services. The European 
Commission has recently prepared a Green Action Plan (GAP) for SMEs, which give a clear 
direction and framework for aims to (i) improve resource efficiency of European SMEs and 
(ii) support green entrepreneurship. The GAP aims to contribute to the re-
industrialisation of Europe by enhancing SMEs competitiveness and supporting 
green business developments across all European regions 
Finally the paper presents the main European green entrepreneurship and business 
awards. 

Keywords: Green economy, eco-innovation, Eco-Innovation Observatory, European 
Commission green action play, green SME awards 

 
Motto: 

“we do not inherit the Earth from our ancestors, 
we borrow it from our children” 

Native American Proverb 

Preface 

With over 7.Ő billion people in the world todayĽ human consumption ő natural 
resources has increased exponentially in recent years to the point where our natural 
resources are insű̋icient to keep up with demand. This everľincreasiň human 
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consumptionĽ the solid waste produced by the world population as well as the 
industrial waste have eňendered ecolǒical scarcity and ǎ̌ravated the 
deterioration ő our environment. Accordiň to the żlobal Żootprint NetworkĽ the 
humanity uses the equivalent ő 1.ő planets to provide the resources we use and 
absorb our waste. This means that the źarth takes one year and six months to 
rěenerate what we use in a year. In this respect the sustainability is a matter of 
life and death for people on the planet. It is a necessary must to end the overshootĽ 
and consider the environmental issue – addition to keepiň the peace as primary 
̌oal ľ as the most important task ̋or the mankind. 

1 The Green Economy 

There is no siňle de̋inition ő the żreen źconomy. InsteadĽ the żreen źconomy is 
viewed as a uni̋yiň articulation ő Sustainable development. 

United Nations de̋ines the concept ő a ̌reen economy “carries the promise ő a 
new economic ̌rowth paradǐm that is ̋riendly to the earth’s ecosystems and can 
also contribute to poverty alleviation.”  

źnvironment can no loňer be treated in isolation ̋rom mainstream economic 
policy. In spite ő this ̋ actĽ in most casesĽ the environment continues to be addressed 
as a separate component without clear linkǎes to the social and economic aspects. 

In β011Ľ the United Nations źnvironment Prǒram ľ UNźP ľ has developed a 
workiň de̋inition ő a ̌reen economy as one that results in improved human wellľ
beiň and social equityĽ while sǐni̋icantly reduciň environmental risks and 
ecolǒical scarcities. In its simplest expressionĽ a ̌reen economy can be thoǔht ő 
as one which is low carbonĽ resource e̋̋icient and socially inclusive. [1] 

In September β01őĽ the UN General Assembly ̋ormally established 17 
Sustainable Development Goals (SDGs) to be addressed by β0γ0Ľ thus providiň 
a common ̋ramework ̋or public and private stakeholders to set their ǎendas and 
de̋ine their policies and stratěies over the next 1ő years (See źxhibit).  [β]  
The żeneral Assembly also adopted the UNźP stratěic paper on “An inclusive 
green economy: a summary for leaders” in which concepts such as “shariňĽ 
circularityĽ collaborationĽ solidarityĽ resilienceĽ opportunityĽ and interdependence” 
pointed out. [γ]  

An Inclusive Green Economy is an alternative to today's dominant economic 
modelĽ which ̌enerates widespread environmental and health risksĽ encourǎes 
waste̋ul consumption and productionĽ drives ecolǒical and resource scarcities and 
results in inequality. It is an opportunity to advance both sustainability and social 
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equity as ̋unctions ő a stable and prosperous ̋inancial system within the contours 
ő a ̋inite and ̋rǎile planet. It is a pathway towards achieviň the β0γ0 Ǎenda ̋or 
Sustainable DevelopmentĽ eradicatiň poverty while sa̋ěuardiň the ecolǒical 
thresholdsĽ which underpin human healthĽ wellľbeiň and development.  

 CriticallyĽ the concept ő the ̌reen economy is not just “̌reeniň” economic 
sectors; it is a means ő achieviň the sustainable development in the ̋ollowiň 
important areas: 

• Improviň human wellľbeiň: securiň better healthcareĽ ̋aith ǎainst the 
new in̋ectious diseasesĽ like HIVĽ źbola virus disease and Zika virus ľĽ 
preventive drǔs measuresĽ improviň the education and sa̋ěuardiň the 
job security;  

• Increasiň social equity: launchiň poverty alleviation prǒrams and 
ensuriň socialĽ economic and ̋inancial inclusion;  

• Reduciň environmental risks: addressiň climate chaňeĽ manǎiň 
de̋orestation and deserti̋icationĽ meltiň ő the North Pole and AntarcticĽ 
the release ő hazardous chemicals and pollutantsĽ and excessive or 
mismanǎed waste; and  

• Reduciň ecolǒical scarcities: securiň access to ̋reshwaterĽ natural 
resources and improviň soil ̋ertility. 

źric UsherĽ Head ő the UN źnvironment Żinance Initiative estimatedĽ the ̋or 
achieviň the SDżs ľ the ̌lobal action plan to end povertyĽ combat climate chaňe 
and protect the environment ľ USDő to 7 trillion needed throǔh β0γ0.  On γ0 
January β017Ľ nearly β0 leadiň banksĽ ̋inancial institutions  and investors in 
Paris set standards sets USD6.6 trillion in assets as the Principles ̋ or Positive Impact 
Żinance ̋or sustainable investments. 

 In connection with the green economy the other important issue is the eco-
innovation.  

What is Eco-Innovation? 

Any ̋orm ő innovation aimiň at sǐni̋icant and demonstrable prǒress towards 
the ̌oal  ő sustainable development. This can be achieved either by reduciň the 
environmental  impact or achieviň a more e̋̋icient and responsible use ő 
resources. [ő]  

“źcoľinnovation is any innovation that reduces the use ő natural resources and 
decreases  the release ő harm̋ul substances across the whole li̋eľcycle.” [6]  
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źcoľinnovation projects will there̋ore aim to produce quality products with less 
environmental impactĽ whilst innovation can also include moviň towards more 
environmentally ̋riendly production processes and services. Ultimately they will 
contribute towards the reduction ő ̌reenhouse ̌ases or the more e̋̋icient use ő 
various resources. The idea ő ecoľinnovation is very new.  

In β01γĽ the źuropean Commission Dż źnvironment ̋ounded a project aimiň to 
compile the Eco-Innovation Observatory (EIO). The źIO put tǒether a ̌uide is 
a practical and comprehensive introduction to ecoľinnovation addressed primarily 
to small and mediumľsized enterprises (SMźs). [7] The booklet overviews 
emeřiň business opportunities ecoľinnovation has to ő̋er to companies that 
reconsider business modelsĽ develop new productsĽ technolǒies or servicesĽ or 
improve production processes. 

As an ecoľinnovation we can consider a new startľup or product or makiň 
improvements in existiň operations. źcoľinnovation can ̋ocus on introduction ő 
new technolǒiesĽ but reatiň new services and introduciň ořanisational chaňes 
are just as important. At its coreĽ ecoľinnovation is about creatiň business models 
that are both competitive and respect the environment by reduciň resource intensity 
ő products and services. 
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The Żǐure 1. demonstrates the reasons why do ecoľinnovation. 
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Żǐure 1. 
Reasons why do ecoľinnovation 

Source: źIO β01γ. 

 

Circular Economy 

What is the circular economy? A circular economy is an alternative to a traditional 
linear economy (makeĽ useĽ dispose) in which we keep resources in use ̋or as loň 
as possible. The źU adopted the circular economy packǎe on β December β01ő. 
The Action Plan ̋or the circular economy sǔ̌ested action actions will contribute 
to "closing the loop" of product lifecycles through greater recycling and re-
use, and bring benefits for both the environment and the economy. [Ř]  

 Saviň material and eneřy costs 
 New products and services: new markets 
 New business models 

 Sustainable manǎement ő natural resources 
 Tackliň climate chaňe 
 Improviň biodiversity and ecosystems 

 źnhanciň quality ő li̋e 
 Creatiň new and sustainable jobs 

economy 

environment 

society 

 Material security 
 Resources justice politics 
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The adaptation ő the circular economy ő̋ers considerable economic bene̋it. In 
β017Ľ the UK Waste and Resources Action Prǒramme – WRAP – estimates that 
the UK businesses could bene̋it żBP βγ billion per year by low cost and 
improvement in e̋̋icient use ő resources. McKinsey żlobal Institute estimates that 
total resource productivity opportunity could amount annual saviň to society ő 
USDβ.ř trillion a year in β0γ0Ľ at current market prices. [ř] 

To showcase the key deliverables achieved so ̋ar and to debate ̋uture deliverables 
with stakeholdersĽ the Commission and the źuropean źconomic and Social 
Committee on řľ10 March β017 ořanised a Circular Economy Conference. On 
this occasion the European Circular Economy Stakeholder Platform was 
announced. 

2 The role of SMEs in greening the economy 
In β01ŐĽ within the źUľβŘĽ β6 million active enterprises existed with some 1Őγ 
million persons employed. There were about Ő million jobs created ̋rom β.6 million 
newly born enterprisesĽ while in the same year the results show γ.ő job losses as a 
consequence ő β.γ million death businesses. 7ő.ő% ő all active businesses were in 
the service sector. By contrastĽ only ř.ř % ő active enterprises were ̋ound in 
industryĽ even thoǔh these enterprises provided work ̋or βγ.6 % ő the total 
number ő persons employed. [10]  SMźs account ̋or more than řŘ % ő źurope’s 
businesses and provide more than 67 % ő total employment in the Union and őŘ % 
ő ̌ross value added. 

In spite ő no internationally ǎreed de̋inition ő ̌reen ̌rowthĽ there is consensus 
that it is a combination ő economic ̌rowth and environmental sustainability. 
Improviň the skills and trainiň is a key challeňe ̋ or SMźsĽ especially with rěard 
to innovation and resource e̋̋iciency. HoweverĽ inadequate access to risk capitalĽ 
in particular at the startľup stǎesĽ continues to be one ő the main obstacles to the 
creation and development ő ̌rowthľoriented businesses; 

The individual environmental ̋ootprint ő the small enterprises may be lowĽ their 
ǎ̌rěate impact canĽ in some respectsĽ exceed that ő laře businesses.  The key 
sectors where SMźs have a sǐni̋icant environment impact include livestock 
̋armiňĽ constructionĽ metal ̋inishiňĽ waste treatmentĽ ̋ood and drink industryĽ 
textile and leather manűacturiňĽ etc. 

SMźs account approximately ̋or 6Ő% ő the industrial pollution in źurope. Sector 
variations are ̌enerally within the 60% to 70% raňe. Usiň employees as an 
indicator shows at an averǎe ő 6Ő% ő environmental impact orǐinates ̋rom 
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SMźs in the źUβ7 when lookiň at the ̋our broad indicators (eneřy use; 
̌reenhouse ̌ases; air emissions and waste or hazardous waste). [11] 

 
The transition towards the ̌reen ̌rowth economy is hǐhly demandiň in particular 
on manűacturiň ̋irmsĽ includiň SMźsĽ as they account ̋or a laře part ő the 
world’s consumption ő resources and ̌eneration ő waste. SMźs in ̌eneral do not 
perceive their own environmental impact as compared to laře enterprises. SMźs 
lack in̋ormationĽ resourcesĽ technical knowleďes and expertise to implement ̌ reen 
initiatives. The environmental commitments are mostly depend on the SMź owners. 

It is essential to identi̋y the main barriers to ̌reen ̌rowth and ecoľinnovationĽ so 
based on these ̋actors SMźs and entrepreneurs could ̋ully participate in the 
transition towards sustainable economic patterns. It is also crucial that consistent 
policy stratěies are identi̋ied and implemented to encourǎe SMź investment in 
ecoľinnovation and sustainable practicesĽ in both manűacturiň and services. 

At time beiň there are no many researches on SMźs’ main barriers ̋or 
environmental awareness. As one ő the best summaries see below by the źuropean 
commission. 

The aim and key success ̋actor in ̌reeniň economy ̋or SMźs to the reduction ő 
the environmental in both manűacturiň as well as in. HoweverĽ the williňness 
and capability ő SMźs to adopt sustainable practices and seize ̌reen business 
opportunities ̌enerally ̋ace di̋̋iculties and resource constraintsĽ which involved 
skill de̋icit and knowleďe limitations. SMźs are őten unaware ő many ̋inancially 
attractive opportunities ̋or environmental improvement. There is a widespread 
misperception that protectiň the environment is associated with technical 
complexityĽ burdens and costs. źven when they are aware ő the potential ő better 
environmental per̋ormance to improve a ̋irm’s competitivenessĽ a lack ő 
appropriate skills and expertise commonly prevents ̋irms ̋rom actiň upon winľ
win opportunities. 

Accordiň to OźCD ̌uide ̋or ̌reen SMźs the “̌reen trans̋ormation” is a 
sǐni̋icant business opportunity ̋or SMźs themselves as important suppliers ő 
̌oods and services. IndeedĽ the principal drivers ̋or SMźs to adopt ̌reen practices 
are nonľrěulatory and include: [1β] 

 The risiň price ő commodities and key raw materials; 

 Potential cost saviňs and competitive advantǎe; and 

 Market pressure ̋rom customers 

The źuropean Union considers the small businesses as priority in its policy and 
pushes ̌overnments across the źU introduce better rěulation initiatives. The major 
policy initiatives ̋or SMź ̌reeniň in the źU is The Small Business Act for 



Management, Enterprise and Benchmarking in the 21st Century 
BudapestĽ β017 

 

Őβ0 

Europe (β00Ř)Ľ which was developed to establish the “Think Small First” 
approach to policy makiň and rěulation and to promote SMźs’ ̌rowth. One ő its 
ten hǐhľprőile principles is “enable SMEs to turn environmental challenges 
into opportunities” – a paradǐm which lies at the heart ő the transition to ̌reen 
̌rowth.  
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Resources Attitudes and company 
culture 

Awareness 

  Lack ő time to 
investǐate issues 
or locate support or 
tools; 

 Severe time 
pressure in small 
enterprises; 

 Lack ő resource 
allocation to 
address 
environmental 
issues; 

 Lack ő investment 
in trainiň; 

 Cost constrains on 
investment; 

 No employee 
allocated 
responsibility ̋or 
environmental 
issues. 

 Believes that SMźs 
have a low 
environmental impact 
and have no 
environmental issues 
to consider; 

 Mismatch between 
belie̋s and action: 
positive attitude 
toward the 
environment is not 
translated into actions; 

 Perception that 
environment has no 
relevance to the 
business environment 
̌iven no status as a 
business issue; 

 Scepticism about the 
potential cost saviň 
and market bene̋its; 

 Prevalence on shortľ
term business 
planniň: belie̋s that 
costs ő environment 
measures arise quickly 
while bene̋its accrue 
slowly. 

 Low awareness ő 
environmental 
lěislation; 

 Low awareness ő 
support 
ořanizations and 
in̋ormation sources. 

Żǐure β. 
Internal Barriers in SMźs that prevent the adoption ő environmental improvement 

Source: źuropean CommissionĽ β00β 



Management, Enterprise and Benchmarking in the 21st Century 
BudapestĽ β017 

 

Őββ 

3 EU Green Action Plan - GAP 

The źuropean Commission has committed itsel̋ to “rǐorously assessiň the impact 
ő ̋orthcomiň lěislation and administrative initiatives on SMźs (“SMź test”) and 
takiň relevant results into account when desǐniň proposals”. The źuropean 
Commission has recently prepared a Green Action Plan (GAP) ̋or SMźsĽ which 
̌ive a clear direction and ̋ramework ̋or aims to: 

•  Improve resource e̋̋iciency ő źuropean SMźs;  

•  Support ̌reen entrepreneurship;  

•  źxploit the opportunities ő ̌reener value (supply) chains; and  

•  Żacilitate market access ̋or ̌reen SMźs. Source: źCĽ β00Ř; źCĽ β01Őb 

żAP is presented in complementarity with the Communication Green Employment 
Initiative. – Tapping into the job creation potential of the green economy, which 
proposes a roadmap ̋or supportiň ̌reen jobs creation across the źUĽ and with the 
Communication Resource Efficiency Opportunities in the Building Sector as well 
as with the Circular źconomy Packǎe and Waste Tařet Review. 

The żAP aims to contribute to the reľindustrialisation ő źurope as advocated by 
the źuropean Industrial Renaissance Communication (COM (β01Ő) 1Ő) and 
supported by the źuropean CouncilĽ by enhanciň SMźs competitiveness and 
supportiň ̌reen business developments across all źuropean rěionsĽ notably in 
view ő the ̋act thatĽ at this stǎeĽ sǐni̋icant di̋̋erences in resource e̋̋iciency 
exist between sectors and Member States. 

The źuropean Commission document on Communication ̋rom the Commission to 
the źuropean ParliamentĽ the Council. the źuropea źonomic and Social Committee 
and the Committee ő the Rěions on the żreen Action Plan ̋or SMźs  hǐhlǐhts 
why ̌reeniň SMźs in important ̋or more competitiveness and sustainability. [1γ] 
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The Commission has set several objectives to be achieved throǔh the ̋ollowiň 
actions: 

1 Provide źuropean SMźs with practical in̋ormationĽ advice and support on 
how to improve their resource e̋̋iciency in a costľe̋̋ective manner; 

β Support e̋̋icient technolǒy trans̋er mechanism ̋or ̌reen technolǒies;  

γ Żacilitate the access to ̋inance ̋or resourceľrelated improvements and 
eneřy e̋̋iciency in SMźs 

The żAP aims to contribute to the reľindustrialisation ő źurope as advocated by 
the źuropean Industrial Renaissance Communication (COM (β01Ő) 1Ő) and 
supported by the źuropean CouncilĽ by enhanciň SMźs competitiveness and 
supportiň ̌reen business developments across all źuropean rěions. 

The Action Plan builds on the źcoľInnovation Action Plan (źcoAP) [1Ő] which 
provides directions ̋or ecoľinnovation policy and ̋undiň under the umbrella ő the 
źurope β0β0 stratěy. A number ő actions and instruments ő the źcoAP are hǐhly 
relevant ̋or SMźs. źxamples are  

 the źuropean Innovation Scoreboard 

 the źcoľinnovation Observatory 

 the źuropean Żorum on źcoľinnovation 

 źuropean Innovation Partnerships and ̋inanciň instruments ̋or ecoľ
innovation under Horizon β0β0. 

The żAP sets out a series ő objectives and lists actions that will be implemented 
at źuropean level within the ̋ramework ő the Multiannual Żinancial Żramework 
β01Őľβ0β0. 

 

The five major tasks of the GAP are the following: 

3.1 Greening smes for more competitiveness and sustainability 
Improviň resource e̋̋iciency in SMźs ő̋ers enormous potential ̋or the reduction 
ő production costs and ̋ or productivity ̌ ains. A better use ő resources is calculated 
to represent an overall saviňs potential ő €6γ0 billion per year ̋or źuropean 
industry.’[1ő]  

At least řγ% ő SMźs in the źU are takiň at least one action to be more resource 
e̋̋icient whichĽ in most casesĽ is a lowľcost action. HoweverĽ only Őβ% ő SMźs 
that implement measures to improve resource e̋̋iciency has seen a reduction ő 
their production costs. This indicates the necessity to provide ̌uidance to SMźs on 
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the costľe̋̋ectiveness ő resource e̋̋iciency investments. 
 
The Commission has set several objectives to be achieved through the 
following actions: 

 Provide źuropen SMźs with practical in̋ormationĽ advice and support on 
how to improve their resource e̋̋iciently in a costľe̋̋ective manner; 

 Support e̋̋icient technolǒy trans̋er mechanism ̋or ̌reen technolǒies; 

 Żacilitate the access to ̋inance ̋or resourceľrelated improvements and 
eneřy    e̋̋iciency in SMźs 

3.2 Green entrepreneurship for the companies of the future 
SMźs need a ̋avourable business environmentĽ in which ̌reen ideas can be easily 
developedĽ ̋inanced and broǔht to the market. “żreen entrepreneurship” should 
already be addressed in (hǐher) educationĽ to prepare the mindľset ő ̋uture ̌reen 
entrepreneurs. [16] żreen entrepreneurship should also be encourǎed by helpiň 
potential entrepreneurs in identi̋yiň business opportunities resultiň ̋rom the 
move towards a resource e̋̋icientĽ low carbon economyĽ includiň throǔh new 
creative ̋orms ő cooperation between businesses and academia. All ̋orms ő 
innovatin that ̋oster ̌reen entrepreneurship should be supported. 

 The Commission has set several objectives to be achieved throǔh the 
̋ollowiň actions: 

 Promote all ̋orms ő ecoľinnovationĽ icludiň nonľtechnical ecoľinnovation; 

 Żacilitate business partnershipĽ skills and knowleďe ̋or ̌reen 
entrepreneurship; 

 źxpolit better role ő clusters in support ő ecoľinnovative SMźs. 

3.3 Opportunities for SMEs in a greener value chain 
ReľmanűacturiňĽ repairĽ maintenanceĽ recycliň and ecoľdesǐn have a ̌reat 
potential to become drivers ő economic ̌rowth and job creation whileĽ at the same 
timeĽ makiň a  contribution to addressiň environmental challeňes. Throǔh 
innovation and the redesǐn ő products and ő production and business models 
companies can reduce the use ő expensive primary raw materials and create less 
waste. The 60% ő total waste in the źU which is not recycledĽ composted or reľ
usedĽ ő̋ers economic opportunities ̋or SMźs to capitalise on crossľsectoral value 
chains that make more e̋̋icient use ő resources. [17] 

The Commission has set several objectives to be achieved throǔh the ̋ollowiň 
actions: 
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 Address systemic barriers to crossľsectoral and crossľnational value chain 
collaboration  and business creation and cooperationĽ by ̋acilitatiň the 
creation ő service business  models and the reľuse ő materialsĽ products and 
waste; 

 Żaciliate crossľsectoral collaboration in view ő promotiň the circular 
economy; 

 The ̋orthcomiň action on 'Cluster ̋acilitated projects ̋or new industrial value 
chains' under Horizon β0β0 will allocate at least 7ő% ő the total buďet to 
support innovation in SMźs. It seeks to support crossľsectoral and crossľ
rěional collaboration and innovation projects driven by SMźs by better 
intěratiň them into clusters and di̋̋erent value chains 

3.4 Access to the markets for green SMEs 
The źU has a stratěic interest to adequately tackle the major ̌lobal environmental 
challeňes such as climate chaňe. With hǐh economic ̌rowth andĽ in some casesĽ 
early stǎes ő industrialisationĽ environmental depletion and emissions are ̌ rowiň 
at a hǐh pace in many countries ő the world. 

The źU makes up roǔhly one third ő the world market ̋or environmental 
industries and is a net exporter. This world market is ̌rowiň by ő% a year and is 
expected to triple by β0γ0Ľ thus ő̋eriň important opportunities ̋ or źU businesses. 
[1Ř] HoweverĽ ̋ew SMźs in the źU ő̋er their ̌reen technolǒiesĽ products or 
services in countries outside the źU. Ř7% ő SMźs in the źU only sell in their 
national markets. [1ř] This lack ő SMź internationalisation is usually explained 
by the absence ő a supportive ̋ramework that can help SMźs access ̋oreǐn 
markets. 

 

3.5 Governance 
 The actions linked to this żreen Action Plan ̋or SMźs will be rěularly 

monitoredĽ includiň the dedicated ̋inancial resourcesĽ in dialǒue with SMź 
stakeholdersĽ and the e̋̋ectiveness ő the prǒrammes will also be evaluated. 
Updated in̋ormation on the actions will be provided throǔh the Commission 
website. 

 The SMź Per̋ormance Review monitors and assesses countries' prǒress in 
implementiň the Small Business Act on an annual basisĽ includiň their 
per̋ormance in relation to its principle ř 'enabliň SMźs to turn environmental 
challeňes into business opportunities'Ľ thereby complementiň the żreen 
Action Plan monitoring. [20] 
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4 Green Enterpreneurship Award 

4.1 European Entrepreneurship Promotion Awards  
The European Enterprise Promotion Awards reward those who promote 
entrepreneurship and small business at the nationalĽ rěional and local level. 
Initiatives ̋rom all źU countriesĽ as well as IcelandĽ SerbiaĽ and Turkey can take 
part in the competition. Since β006Ľ over βĽŘ00 projects have entered the awards 
and tǒether they have supported the creation ő thousands ő new companies. [β1] 

The competition has two stǎes. Applicants must ̋irst compete at national level to 
be elǐible to compete at źuropean level. Żor the national competitionĽ each country 
will select two entries to be nominated ̋or the źuropean competition. A shortlist ő 
nominees will be chosen by a źuropean jury. All nominees ̋rom the national and 
źuropean competitions will be invited to attend the awards ceremony.   

In 2016, the winner of the category for support SME success to green markets 
was the Serbian  “Lime Trees & Honey Bees for Sustainable Development of 
the Danube Micro-region” project streňthens the competitiveness ő beekeepiň 
in the Żruška żora rěion and motivates youň people to start beekeepiň 
businesses. The project aims to increase the market share ő Żruška żora lime honey 
by investiň in human resources and skills developmentĽ improved knowleďe 
throǔh scienti̋ic researchĽ education and the introduction ő new technolǒies. 
This project was ̋ounded by the źuropean Union and the Austrian Development 
Ǎency. The project duration was 1Ř months. The project value was €βββĽ6őŘĽ out 
ő which €171Ľř1ő was the ̌rant amount. 

How to ̌et involved in the β017 edition ő the award see at 
https://ec.europa.eu/̌rowth/smes/support/enterpriseľpromotionľawards/takeľ
part_en. 

4.2 Green Grog Award - GFA 
The Deloitte Central European Sustainability Report Award – the Green Frog 
Award ľ is an award ̋or best sustainability reports. The contest aims to identi̋y and 
reward excellence in corporate nonľ̋inancial reportiň in Central źurope. [ββ] 

The żreen Żrǒ Award (żŻA) was launched in β000 in Huňary and step by step 
embraced by other Cź countries (Balkans joined in β00řĽ Czech Republic in β01βĽ 
and Baltics in β01γ). Żrom β01őĽ the żŻA consists ő a national and rěional level. 
Reports rewarded at the national level will be automatically nominated to the 
Central źuropean level.  
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Reports will be assessed accordiň to these criteria: 

1. Sustainability per̋ormance & stratěic commitments 

β. Materiality 

γ. Content 

Ő. Structure and creativity in communication (̌ettiň the messǎe across) 

ő. Impact measurement 

6. Żinancial and nonľ̋inancial data intěration 

The winner ő the β01ő Sustainable Development Report was the Czech Plzeňský 
PrazdrojĽ a. s. 

4.3 Green Economic Platform for SMEs - GreenEcoNet 

The żreenźcoNet is the ̋irst ̌lobal plat̋orm to support SMźs in the transition to a 
żreen źconomyĽ by providiň: 

 Access to the best in class ̌reen solutionsĽ products and services; 

 Access to the economicĽ ̋inancial and planniň tools to trans̋orm their 
business into a ̌reen business; 

 Access to new market opportunities by showcasiň solutionsĽ products and 
services; 

 A space to have dialǒue with policy makers and the research community 
involved in the ̌reen economy. [βγ] 

żreenźcoNet is coordinated by a consortium ő six leadiň research networks 
specialisiň in ̌reen economy transitions includiň the Stockholm źnvironment 
Institute (SźI)Ľ the żreen źconomy Coalition (żźC)Ľ the Dutch Joint Implement 
Network Climate and SustainabilityĽ the Brussels based Centre ̋or źuropean Policy 
Studies (CźPS)Ľ źcolǒic Institute and the University ő Piraeus Research Centre 
(UPRC). The żreenźcoNet was ̋unded by the źuropean Commission throǔh the 
Żramework Prǒramme 7 and its aim is to accelerate the uptake ő ̌reen business 
practices across źurope. 

4.4 European business awards for the environment  

A ̌rowiň number ő businesses realise that protectiň the environment is vital in 
maintainiň źurope’s competitiveness.  The źuropean Business Awards ̋or the 
źnvironment (źBAź) recǒnises these pioneersĽ celebratiň those companies at the 

http://www.prazdroj.cz/
http://www.prazdroj.cz/
http://www.sei-international.org/
http://www.sei-international.org/
http://www.greeneconomycoalition.org/
http://www.jin.ngo/
http://www.jin.ngo/
http://www.ceps.be/
http://www.ceps.be/
http://www.ecologic.eu/
http://www.unipi.gr/eng_site/
http://www.unipi.gr/eng_site/
http://ec.europa.eu/index_en.htm
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̋ore̋ront ő ecoľinnovationĽ or which have a respect ̋or the environment at the very 
core ő their business principles. [βŐ] 

The awards are held every second year (the next cycle is β016ľβ017)Ľ and winners 
are recǒnised in the ̋ollowiň ̋our catěories: management, product and services, 
process innovation, and international business cooperation, with a special mention 
for business and biodiversity. 

Conclusion 

The źuropean CommissionĽ źU Member States and nonľmember countriesĽ their 
żovernmentsĽ the business community and the civil society have to search ̋or new 
directions and embrace an economic model which is as lowľcarbon userľ̋riendly 
and environmentally sustainable. In addition this model also ̋ǐht ǎainst the 
poverty and inequalityĽ while explores new market opportunities not only ̋or smart 
and prǒressiveĽ but also ̋or averǎe SMźs. 

Solutions are uřently needed. We do not have too much time. Business as usual is 
not an option: choosiň to “kick the can down the road” over the next ̋ew years will 
briň unacceptable environmental and social strains  acceleratiň the natural 
disasters by climate disastersĽ ̋oreshadowiň the daňer ő a possible world war ̋or 
drinkiň water and ̌eneratiň the A̋rican and Asian massľmǐration. 
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EXHIBIT 

The Global Goals for Sustainable Development 

Source: United NationsĽ September β01őĽ New York 
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